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CONNECTING INFORMATION AND GEOGRAPHIC SPACE

We are at the intersection today of 
where information and geographic space 
can be connected to a concept called 
place-based knowledge (Fisher 2012). 

Important Statistics: 
➤ 9 in 10 smartphone users get directions, 

recommendations and information related to 
their location (Anderson, 2016). 

➤ 89% of U.S. adults are mobile news consumers 
(Knight Foundation Report, 2016). 

➤ Nearly 80% of all social media time is spent on 
mobile (ComScore Report, 2016) 



PLACE-BASED KNOWLEDGE AND SPATIAL PHENOMENA 

Fisher states that place-based knowledge can entail the use of Geographical Information 
Systems: 

“to embed all the knowledge relevant to a place in the myriad layers of information about it. 
And as we scroll over a place, we can select the pertinent layers and begin to see the 
relationships among disciplines and the connections among data” (2012, 6). 

➤ Arranging knowledge today through spatial phenomena 

➤ Spatial phenomena goes deeper than just a street address or block - the larger meaning of 
the spaces and places around us that hold significant meaning.  

➤ Spatiality and place-based knowledge: new construction of meaning in the community 
– through spatial journalism (Schmitz Weiss, 2014) 



Spatial journalism (Schmitz Weiss, 
2014) is an emergent kind of 
journalism that incorporates a place, 
space, and/or location (physical, 
augmented and virtual) into the 
process and practice of journalism.  



FOUR RESEARCH DOMAINS  

Journalism	studies Locative	media

Mobile	technology

Spaces/places	have	greater	meaning	by	how	
the	journalist	maps	the	community	– news	
construction/production

location-based	
media:	virtual	
&	real	- reflect	
current	
communication	
phenomena	

New	logic	of	
understanding	
location	within	the	
network	(nodes	
and	hubs	tied	to	
their	spatial	
organization)

Locative	media	
storytelling	in	
different	media	
forms	(e.g.	art,	
video,	audio,	
etc.)	tied	to	
physical	and	
virtual	space



SPATIAL JOURNALISM COMPONENTS

Spatial journalism requires the following components: 

Information must be communicated across one or several 
channels (e.g. digital, mobile, etc.) to a group or public; 

➤ Information must be connected to its social meaning via a 
place, space and/or location (physical, augmented, virtual); and 

➤ Information must be considered a form of journalism (e.g. 
text articles, websites, videos, graphics, multimedia pieces, 
blog posts, broadcasts/programs, print publications, tablet 
magazines, etc.). 



Layers	of	Inquiry	in	Spatial	Journalism

Practice/Form

• News	editorial	decisions
• Journalistic	routines
• Creation,	production,	 curation,	and	aggregation	of	news	content	

Content/Production/Creation

• News	consumption	 patterns/behaviors
• News	content	analysis	- layers	of	proximity/place
• News	story	layers	by	attribution,	 facts,	opinion,	 media	type,	and	
data

• Mobile	device	use	of	location-based	information	 and	news
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