


Reputation-
based group of 

adolescents with 

a shared set of 
styles, hobbies 
preferences, 
values, norms 



  

Tried 
smoking 

Tried 
alcohol 

Tried 
marijuana 

% of Total 
Population 

Popular/Jock/Preppy 16.8% 14.3% 12.7% 14.3% 

Outcasts/Misfits 7.1% 6.9% 9.1% 5.4% 

Emo/Goth 1.8% 1.7% 3.6% 1.5% 

Skaters 11.5% 8.0% 9.1% 5.6% 

Hip-Hop 6.2% 5.1% 7.3% 3.6% 

Academics 8.0% 10.3% 3.6% 16.3% 

Rockers 4.4% 4.6% 9.1% 2.7% 

Deviant 5.3% 4.0% 9.1% 2.0% 

Musician/Theater/Band 4.4% 5.1% 3.6% 5.4% 

Average 33.6% 38.9% 30.9% 41.6% 
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Participants who viewed an ad 

targeting their group were more 

likely to agree with statements in 

the ad and had lower levels of 

smoking susceptibility at 1 week 

post-test 









Wikihow.com 



 Rapidly changing 

 Geographic variance 

 Diversity of groups 

 Groups with ‘small’ N’s 

 

 


